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Are you a retail marketer wondering how your 
planned holiday media investment stacks up? Do 
you have confidence in the channel mix needed to 
drive performance? Could you be missing any key 
media tactics to maximize enterprise marketing 
return? Ovative’s EMR Retail Power Rankings are 
here to help. 
Ovative’s EMR Retail Power Rankings highlight 
the paid media channels and tactics driving the 
highest EMR (Enterprise Marketing Return) and 
the difference in performance compared to 
legacy ROAS (Return on Ad Spend). Use these 
rankings to ensure you are investing in the right 
channels this holiday season and not missing any 
key media opportunities. 

Ovative’s EMR Retail Power Rankings are calculated 
by anonymizing 2020 performance data and EMR 
scores across our retail client base. Each of the key 
EMR components (Online Sales, Offline Sales, and 
Future Customer Value) are scored on a scale of 
0-100. Adjusting for scale and diminishing returns, 
a weighted average is calculated to determine 
the EMR Power Score. The higher the score, the 
stronger that channel or tactic is in driving EMR or 
a specific component of EMR.
Read more about our EMR Retail Power Rankings 
on our blog.

Ovative Group is a digital-first media and measurement firm. We bring together the best of media, 
measurement, and consulting to enable an enterprise approach to marketing that increases our clients’ 
profitable revenue, strengthens their customer base, and creates sustainable competitive advantage. 
To learn more, visit www.ovative.com

https://ovative.com/blog/emr-power-rankings-holiday/?utm_source=Blog&utm_medium=One_Pager&utm_campaign=EMR_Power_Rankings_Holiday
https://ovative.com/

